BCIS 1305 BUSINESS COMPUTER APPLICATIONS

Homework 6
Part I

True/False

 1.  E-commerce is commerce, but it is commerce accelerated and enhanced by IT,
     in particular the Internet. 
     a) True                              b) False

 2.  The B2C segment is where the dollar volume of e-commerce has always been 
     widely expected to be concentrated. 
     a) True                              b) False

 3.  Demand aggregation combines purchase requests from multiple buyers into a 
     single large order, which justifies a discount from the 
     business. 
     a) True                              b) False

 4.  Commodity-like products are the best to sell when dealing with the B2C 
     e-commerce segment. 
     a) True                              b) False

 5.  Web services are arrangements made between e-commerce sites that direct 
     users from one site to the other. 
     a) True                              b) False

 6.  Click-throughs are the count of the number of people who visit one site,
     click on an ad, and are taken to the site of the advertiser. 
     a) True                              b) False

 7.  Indirect materials are materials that are necessary for running a modern 
     corporation, but do not relate to the company's primary business activities. 
     a) True                              b) False

 8.  E-commerce permits customers, consumers, and companies to form relationships 
     that would not be possible without technology. 
     a) True                              b) False

 9.  An e-commerce Web site is a silver bullet and can save most businesses from 
     bankruptcy or failure. 
     a) True                              b) False

10.  For a consumer, a commodity-like product is the same no matter where it is 
     purchased. 
     a) True                              b) False

11.  An affiliate program between two e-commerce sites directs viewers from one
     site to the other. 
     a) True                              b) False

12.  A financial cybermediary is an Internet-based company that makes it easy 
     one person to pay another over the Internet. 
     a) True                              b) False

13.  Electronic checks are simply faxed copies of normal checks. 
     a) True                              b) False

14.  Encryption scrambles the contents of a file so that no unauthorized 
     personnel can read it. 
     a) True                              b) False

15.  If your browser displays a small picture of a lock or if the Web address 
     begins httpq, then you're using secure sockets layers to connect to another 
     Web page. 
     a) True                              b) False

16.  Secure Socket Layer (SSL) enables the merchant to verify the customer's 
     identity and is endorsed by major credit cards. 
     a) True                              b) False

17.  Click-and-mortar organizations have both a physical and electronic presence. 
     a) True                              b) False

18.  Buying U.S. savings bonds online is an example of a G2G. 
     a) True                              b) False

19.  The U.S. government sharing import and export requirements with Canada would
     be an example of G2B. 
     a) True                              b) False

20.  The government is planning to move from a brick-and-mortar to a 
     click-and-mortar approach to doing business. 
     a) True                              b) False

Part II
Multiple Choice

21.  What type of commerce is possible because of the Internet and is accelerated 
     and enhanced by it and the technology that supports it? 
     a) E-commerce
     b) Every type of commerce
     c) I-commerce
     d) I-sales

22.  What formal business plan maps out your customer base and your strategy for 
     reaching them? 
     a) E-plan
     b) Feasibility plan
     c) Customer strategy and outreach plan (CSOP)
     d) Path-to-profitability (P2P)

23.  Which type of e-commerce occurs when a business sells products or services 
     to customers who are primarily other businesses? 
     a) B2C
     b) B2
     c) E-BB
     d) B2B

24.  What term depicts a virtual marketplace in which all businesses buy from and 
     sell products and services to each other, and share information? 
     a) Virtual Markets (VM)
     b) E-Markets (EM)
     c) Open Market
     d) B2B e-marketplace

25.  What is the major difference between B2B and B2C e-commerce? 
     a) Customers interact freely in a B2B marketplace; they do not in a B2C 
        marketplace
     b) Consumers are expected to surf the Web and purchase items from multiple 
        Web sites; in a B2B marketplace long time relationships are established 
        between the consumer and its business partner in the B2C market
     c) Interaction between consumers and businesses are direct in the B2B 
        market; they are indirect in the B2C market
     d) The B2B marketplace does not involve consumers, just business partners; 
        the B2C marketplace involves consumers

26.  If you created links on your personal Web site that connected your visitors 
     to businesses with the goal that you would earn a fee for purchases made by 
     your visitors, what type e-commerce model are you creating? 
     a) Affiliate programs
     b) B2B
     c) E-Advertisement
     d) C2C

27.  What does "click-and-mortar" refer to? 
     a) An organization that has a presence in the physical world and the virtual 
        world
     b) The act of purchasing products online and then having them delivered to 
        you
     c) Online Web sites such as eBay or Amazon.com
     d) Organizations that sell products and services through the Internet

28.  Before you think about technological solutions to business problems or 
     opportunities enhanced by technology, what should you have? 
     a) A strong understanding of your target customers
     b) An infrastructure that can support technological enhancements
     c) Financial backing
     d) An understanding of customers, supporting infrastructure, and financial 
        backing

29.  In the world of e-commerce, your business should be able to distinguish 
     between which of the following? 
     a) Mobile computing and traditional, hard communication devices
     b) Web based computing and database management
     c) Alternative operating environments such as Mac OS and Windows
     d) End consumers and other businesses

30.  If you wanted to maximize your profits through e-commerce, what type of 
     merchandise does the author suggest you sell? 
     a) Streaming video
     b) Consumable products
     c) Commodity like and digital products
     d) Music

31. What is a "sticky" Web site? 
     a) A Web site that gains popularity through e-channels
     b) A Web site that is accessed frequently because it is able to reroute 
        potential consumers from other sites to it
     c) A Web site that is located by pop-up and pop-under ads
     d) A Web site that attracts consumers and encourages them to return

32.  What is the difference between horizontal e-marketplaces and vertical 
     e-marketplaces? 
     a) Vertical e-marketplaces support commerce between multiple industries; 
        horizontal e-marketplaces support commerce between businesses from the 
        same industries
     b) Vertical e-marketplaces support commerce between businesses from the same 
        industry; horizontal e-marketplaces support commerce between businesses 
        from different industries
     c) Horizontal e-marketplaces support commerce between businesses and 
        consumers; vertical e-marketplaces support commerce between business
         and business
     d) Horizontal e-marketplaces support commerce between business and business; 
        vertical e-marketplaces support commerce between consumer and business

33.  What is the term used to describe a small Web page containing an 
     advertisement that appears on your screen outside the current Web site 
     loaded into your browser? 
     a) AdWare
     b) E-Marketing ads
     c) Online or banner ads
     d) Pop-up ads

34.  What is viral marketing? 
     a) A marketing campaigns initiated through a virus
     b) A type of SpyWare that attaches itself to some other application
     c) A marketing campaign that persuades consumers to encourage friends to 
        purchase the same products or services
     d) A type of negative marketing plan that criticizes its competitors

35.  What scrambles the contents of a file so that you can't read it without 
     having the right key to unscramble the file? 
     a) Coder
     b) Scrambler
     c) Encryption
     d) Fusion

36. Which computer tool creates a secure and private connection between a Web 
    client's computer and a Web server's computer so that files sent from one to 
    another are kept confidential? 
     a) Shared Fusion Connectivity (SFC)
     b) Secure Sockets Layers (SSL)
     c) Secure Electronic Transaction (SEL)
     d) Public Coder detection (PCD)

37.  If you were a seller on the Internet and you wanted to ensure that your 
     buyer's transaction information was correct and legitimate, what type of
     Web environment would you need? 
     a) Shared Fusion Connectivity (SFC)
     b) Secure Sockets Layers (SSL)
     c) Financial Electronic Data Interchange (FEDI)
     d) Secure Electronic Transactions (SET)

38.  If you were to purchase a song from iTunes with your new cell phone, what 
     type of technology would you be using? 
     a) M-commerce
     b) IBuy
     c) E-commerce
     d) E-trade

39.  If you were surfing the Web and actively searching for information for your 
     next research paper, what type of technology would you be using? 
     a) M-commerce
     b) Internet search and detect
     c) Exploratory
     d) Pull

40.  If part of your academic work was to read the Wall Street Journal's articles 
     on information technology and these articles were automatically delivered to 
     your account, what type of technology would you be using? 
     a) M-commerce
     b) Internet search and deploy
     c) Push
     d) Pull
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