Marketing Ideas from CE Review Sessions, October and November 2005
1. Contact PTA organizations to promote childcare, parenting, and teacher development courses.

2. Secure WIA approval for all possible courses.
3. Participate on college committees.

4. Let partners and potential students know, “What’s in it for me?”

5. Infomercials on Channel 19
6. Offer more online courses and courses with a CD-Rom as main informational tool.

7. “Take a CE class while you’re waiting for a credit class to begin!”

8. Send articles to Austin Business Journal, etc.

9. Online special events calendar

10. Speak with one voice for CE – we need a message.

11. Survey businesses to see needs.

12. Electronic newsletter sent by Dean each quarter to ACC staff and faculty.

13. Use List-serve to build and maintain email list (Mojo Mail).

14.  Environmental Analysis

15.  Evaluations – get them and act on comments, suggested offerings, etc.

16.  Having a ½ time CE Advisor will help!

17.  Have a CE folder that can be used for all departments.

18.  Posters and testimonials framed and distributed on 4th floor, in classrooms, etc.

19.  Promote certifications; grant partners, sponsored billings, repeat customers with hooks to bring back good customers.
20.  “In their face” with multiple hits regarding CE and customer service, quality training.

21. Added value to courses would keep them returning.

22.  Google ads, starting with technology programs

