COURSE INFORMATION

FALL 2008                                                                   PRINCIPLES OF MARKETING - MRKG 1311              Section 24182 (16 weeks)  MW 4:15-5:30pm                               Rio Grande, Room RGCI 123

HOW TO REACH THE INSTRUCTOR                                 Steve Price, Adjunct Instructor                                                                                                                          Office:  Rio Grande Adjunct Building



       Phone:  (O)223-1795-26382  (H)261-5391  (C)214-868-9625  Email:  sprice@austincc.edu    or sm.price@yahoo.com                                                Office Hours:  3:30-4:15p M/W or by appointment         Departmental Web Site:  http://www.austincc.edu/mkt  Marketing Publisher’s Web Site:  http://mhhe.com/bearden07
COURSE CATALOG DESCRIPTION
MRKG 1311 PRINCIPLES OF MARKETING (3-3-0).  Introduction to basic marketing functions; identification of consumer and organizational needs; explanation of economic, psychological, sociological, and global issues; and description and analysis of the importance of marketing research. Skills: R (Course Type W).

REQUIRED TEXT/MATERIALS - Marketing, Principles and Perspectives, 5th edition - Bearden, Ingram, and LaForge. The ISBN number is 978-0-07-310120-0.  We will cover the entire book in one semester. Please take some time and review the contents of the Publisher's Web site.  There is a study guide but it is not mandatory. You may purchase this book at any of the college bookstores.  To find the best price for your textbooks click to http://www.bestwebbuys.com/books/  ACC Bookstore is at http://austincc.bkstore.com/bkstore/content and MBS direct http://bookstore.mbs.direct.net/AUSTINCC.HTM
INSTRUCTIONAL METHODOLOGY                                     This course is a lecture class with specific emphasis on classroom discussions.  You will be expected to attend class regularly and actively participate in classroom discussions.  Successful completion of this course requires maturity, self-discipline and engagement.  Each student is responsible for maintaining steady progress during the semester.  I am here to assist you.  Please talk to me whenever you have questions, comments, or concerns about the course.  
COURSE RATIONALE                                                                The purpose of this course is to prepare the student to identify the marketing mix components in relation to market segmentation; explain the economic, psychological, sociological, and global factors, which influence consumer and organizational decision-making processes; and interpret market research data to forecast industry trends and meet customer demands. This course will help students develop the understanding and skills necessary to become successful marketers.  This course integrates the IMC approach, and places an emphasis on decision-making. Seven perspectives of marketing: global, relationship, ethics, customer value, productivity, technology, entrepreneurship, is included in this course. Principles of Marketing is not just about textbook learning: it challenges students to use their critical/creative skills in all aspects of Marketing, not just those covered in this course.                                                                                       

COURSE LEARNING OBJECTIVES  

1. Understand how marketing is related to other business functions and its importance to the success of the business entity.

2. Understand the importance of consumer behavior as it relates to buying behavior.

3.     Be able to identify, analyze, and use sources of marketing research information.

4.     Be able to identify, understand, and apply basic marketing concepts to solving marketing challenges.

5.     Understand good marketing practices and techniques and how to apply them.

6. Be able to develop a sound Integrated Marketing Communications Plan.

GRADING

Exams:  There will be 4 exams covering specific chapters and accompanying lectures.  Each exam will be worth 100 points and count 20% towards the final grade.

Project:  There will be a project assigned in which you will prepare and present a Marketing Plan for a specific company.  The project will be worth 100 points and count 20% toward the final grade.

Extra Credit:  

1.  You may earn an additional 10 points prior to each exam by submitting a brief 1-2 page summary of a current article you find whose topic is relevant to the material covered in the chapters in which the exam will cover.  Summarize the article and explain its relevance to the specific chapter(s) and topic(s) we are covering during that period.  This must be submitted at the class prior to each exam for those chapters.  Please see the schedule for specific dates and come prepared to discuss your article in class.

You will find suitable articles in WALL STREET JOURNAL, NEW YORK TIMES, BUSINESS WEEK, FORTUNE, FORBES, ADVERTISING AGE, ADWEEK, BRAND WEEK, SALES AND MARKETING MANAGEMENT or any other magazine, newspaper or web site related to marketing. The best place to find articles is at the ACC online library.  Go to http://library.austincc.edu/help/offcampus.htm and follow the instructions at http://library.austincc.edu/help/offcampus2.htm.  This is the best way to access hundreds of journals with great articles.  

2. You may also earn additional extra credit for regular    attendance:   

                                               0-1 Absence    
10 points




            2 Absences    
  7 points




      
   3 Absences    
  3 points

IMPORTANT DATES FALL 2008                                                                                                                

Exam I

September 22 (Chapters 1-5)                        Exam II

October 15 (Chapters 6-10)                         Exam III    
November 10 (Chapters 11-15)                 Project Due
December 8                                                               Final Exam
December 10 (Chapter 16-20)                                                                                    

Review exams are on the publishers’ web site and I encourage you to take the review exams online before you take the tests. The web address is http://mhhe.com/bearden07.  You must complete all four exams this semester. The exams will be taken in the classroom.  Each exam will be 50 multiple-choice questions and will only cover material specifically discussed in class.   

If you must miss an exam, you must notify me prior to the scheduled date of the exam and explain why.  Depending on the circumstances, I will allow you to make-up the exam in the testing center within 3 days of the scheduled exam.  Testing center information is at http://www.austincc.edu/testctr/.

THE MARKETING PLAN ASSIGNMENT
Due date is December 8, 2008.  This assignment is 20% of your grade and will enable you to apply much of what will be covered throughout the semester into a real world application.  Details on the assignment including specific expectations will be provided in the next several weeks.  I will be available to help with any questions you may have as you prepare the assignment, but I 

CLASS OUTLINE/CALENDAR FOR FALL 2008
This is the tentative schedule we plan to follow.  You will be notified of any changes made at least one week prior to the change.

	Month/Day Schedule
	Assignment

	Aug 25
	First class day

	Aug 27
	Chapter 1

	Sept 1
	Labor Day – No Class

	Sept 3
	Chapter 2

	Sept 8
	Chapter 3

	Sept 10
	Chapter 4

	Sept 15
	Chapter 5

	Sept 17
	Exam Review/Discuss Articles

	Sept 22
	Exam I

	Sept 24
	Chapter 6

	Sept 29
	Chapter 7

	Oct 1
	Chapter 8

	Oct 6
	Chapter 9

	Oct 8
	Chapter10

	Oct 13
	Exam Review/Discuss Articles

	Oct 15
	Exam II

	Oct 20
	Chapter 11

	Oct 22
	Chapter 12

	Oct 27
	Chapter 13

	Oct 29
	Chapter 14

	Nov 3
	Chapter 15

	Nov 5
	Exam Review/Discuss Articles

	Nov 10
	Exam III

	Nov 12
	Chapter 16

	Nov 17
	Chapter 17

	Nov 19
	Chapter 18

	Nov 24
	Chapter 19

	Nov 26
	Project Work Session

	Dec 1
	Chapter 20

	Dec 3
	Exam Review/Discuss Articles

	Dec 8
	Present Projects

	Dec 10
	Final Exam


COURSE/CLASS POLICIES - Departmental policies for Incompletes, Attendance, and Withdrawal are as follows:

Incomplete Policy:  An incomplete (I) will be granted to a student in rare circumstances. Generally, to receive a grade of I, a student must have completed all examinations and assignments to date, be passing, and have personal circumstances that prevent course completion that occur after the deadline to withdraw with a grade of W.

 

Attendance Policy:  All students are expected to attend classes.  Non-attendance will have an impact on the student’s grade.

 

Withdrawal Policy:  It is the student’s responsibility to withdraw from a course.  Instructors are allowed to withdraw students but students must not rely on their instructor to withdraw them if they wish to withdraw.

 
Austin Community College policies for Academic Freedom, Scholastic Dishonesty, Student Discipline, and Students with Disabilities are as follows:

 
Academic Freedom Statement:  Each student is strongly encouraged to participate in class. In any classroom situation that includes discussion and critical thinking, there are bound to be many differing viewpoints. These differences enhance the learning experience and create an atmosphere where students and instructors alike will be encouraged to think and learn. On sensitive and volatile topics, students may sometimes disagree not only with each other but also with the instructor. It is expected that faculty and students will respect the views of others when expressed in classroom discussions.

 

Scholastic Dishonesty Statement: Acts prohibited by the College for which discipline may be administered include scholastic dishonesty, including but not limited to cheating on an exam or quiz, plagiarizing, and unauthorized collaboration with another in preparing outside work. Academic work submitted by students shall be the result of their thought, research or self-expression. Academic work is defined as, but not limited to tests, quizzes, whether taken electronically or on paper; projects, either individual or group; classroom presentations, and homework” (Student Handbook, 2002-2003, p. 32). Penalties for scholastic dishonesty will depend upon the nature of the violation and may range from lowering a grade on one assignment to an F in the course and/or expulsion from this institution.

 

Student Discipline Statement:  Classroom behavior should support and enhance learning. Behavior that disrupts the learning process will be dealt with appropriately, which may include having the student leave class for the rest of that day. In serious cases, disruptive behavior may lead to a student being withdrawn from the class. ACC's policy on student discipline can be found in the Student Handbook, 2002-2003, p. 32.

 

Students with Disabilities Statement: Each ACC campus offers support services for students with documented physical or psychological disabilities.  Students with disabilities must request reasonable accommodations through the Office for Students with Disabilities on the campus where they expect to take the majority of their classes. Students are encouraged to do this three weeks before the start of the semester” (Student Handbook, 2002-2003, p. 14).

 

RULE OF THREE:  Per state law, effective spring 2006 any student taking a class for the third time or more may be charged an additional $60 per credit hour unless exempted. We call it the Rule of Three.
The Texas Higher Education Coordinating Board has mandated that all publicly funded higher-education institutions will not receive funding for courses a student takes for the third time or more. Without the state funding for those affected classes, ACC will charge additional tuition to pay for the cost of the class. The new “Rule of Three” tuition costs will not apply to developmental courses, Continuing Education courses, special-studies courses in which the content changes each time, or other select courses. For additional information go to http://austincc.edu/admiss/ruleofthree/
Students affected by this new policy should note the following:
· This policy affects class enrollments beginning with the fall 2002 semester (Aug. 2002).

· Financial aid may be used to cover the additional tuition charge.

· If you are taking a class for the second time and are considering a third attempt in the future, consult with your instructor and/or advisor. ACC is here to help you succeed.

· Appeals for waivers will be reviewed on a case-by-case basis by the relevant Dean of Student Services at each campus.

SERIOUS CONSEQUENCES FOR RECEIVING A “W” IN A COURSE:
The Texas Legislature has now, for the second session in a row, instituted some substantial consequences for students who withdraw from courses. Students have traditionally thought of a W as a non-penalty grade, thus it is very important that students understand the direction that the state is going about withdrawals so that they can avoid substantial negative consequences later.

The consequences instituted by the state in 2005 are that, for most courses, if a student enrolls for the course for the third time, the student will have to pay substantially more tuition for the course.

In 2007, the state declared that, for incoming freshmen in Fall 2007 and later, there will be a limit of six W's overall in the student's college career. http://www.austincc.edu/withdraw/WithdrawalInformation.php
ADDITIONAL INFORMATION
*Student Withdrawal Policy - It is the responsibility of the student to withdraw from this class. If you are unable to complete this course due to illness, moving, etc., please officially drop or you 

Student Handbook, http://www.austincc.edu/handbook/acaguides.php
Academic Testing Center Website, http://www.austincc.edu/testctr/
LINKS FOR MARKETING ARTICLES

http://www.adage.com
http://www.adweek.com
http://www.wsj.com
http://www.nytimes.com  (business section)

http://www.usatoday.com (business section)

http://www.businessweek.com
http://www.forbes.com
http://www.fortune.com
http://www.brandweek.com
http://www.marketingtoday.com
http://www.salesandmarketing.com
http://entrepreneur.com 

http://marketingpower.com (Marketing News)

